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C2 Subscription Services Privacy Policy.     Updated May 2008.

Purpose of this Privacy Policy.

This privacy policy describes how Cooper Cockerham, Inc., DBA: C2 Subscription Services (C2) treats the personally identifiable information that is collected about you or your customers when you create an account on our web site for the purpose of placing magazine subscription orders.

What is Personally Identifiable Information?
"Personally identifiable information" is information that we use to identify you or your customer as an individual.  It includes identifiable information such as name, address, telephone number, emails address and any other information that is connected with you or your customer.

Collection of Personally Identifiable Information.  

C2 collects personally identifiable information with your specific knowledge and consent.  For instance, when you create and account, you provide your name, address, phone number, email address and company name.  When you place a magazine subscription order, you provide the name and address of your customer as well as your method of payment. 

C2 uses this information in accordance with the terms of this policy and to fulfill your service request and not for any other purpose.  We may use your email address to send you confirmation notices, receipts, or order deadline notices.

Credit Card Transactions-Further Security 

The transaction account housed on the web site is secure as signified by the HTTP"S" notation in the URL at check out.  Further, C2 does not store or retain any credit card information.

Compliance

Based on customer information, which is retained by C2, our policy requires an affirmative and continuing obligation to respect the privacy of its customers and to protect the security and confidentiality of those customers' nonpublic personal information. C2 consistently strives to remain information and data compliant with safeguard rules, acts, and governing bodies of the following: Sarbannes-Oxley; Gramm-Leach-Bliley; HIPPA; RESPA; DMA; Audit Bureau of Circulation; and CPNI.

We do not share your personal information.

We do not share personally identifiable information with unaffiliated third parties.  Your personal information and that of your customer is restricted from use for list rental, phone solicitation, email solicitation, gift promotions, or renewals.

Just in Case! 

In the unlikely event that we believe that the security of your personal information or that of your customer has been compromised, we will seek to notify you.  If a notification is appropriate, we will endeavor to do so as promptly as possible, most likely by email.

Copyright.

Everything you see or read on this web site is owned by Cooper Cockerham, Inc. DBA: C2 Subscription Services, or used with permission.  You may not copy, use, or retransmit anything from or for our site without our permission.  Any commercial or promotional distribution, publishing or exploitation of the site, or any content, code, data, materials on the site is strictly prohibited. 

Patent Pending
C2 has applied for and received Patent Pending (Serial No. 10/704,213) status from the Patent and Trademark Office on its Magazine Closing Gift label, dba “Loyalty Label”.  The present inventions are directed to a labeling process and method which allows publishers of magazines and direct mail services the capability to variably message and/or advertise on a postal address label while remaining postal compliant.  Moreover, the labels produced using the present inventions make it possible to receive the postal discounts from periodical presorted mail usage.  In particular, the inventions are unique in that it produces labels that can display full color art (as in company logos, images, trademarks, etc) and specific messaging (the messaging can be populated as text data fields).

All protections remain in place as of the current updated amendment on April 17, 2008 with the Patent and Trademark Office, Commissioner of Patents, P.O. Box 1450, Alexandria VA 22313-1450.

Disclaimer.

C2 is not responsible for the conduct, either lawful or unlawful, of any user of the site.  C2 takes reasonable steps to protect the security and integrity of all personal information you provide.  However, due to the inherent nature of the Internet, we cannot guarantee that information will be absolutely safe from intrusion.  C2 assumes no liability for any error, omission, interruption, deletion, defect, delay in operation or transmission, communications line failure, theft or destruction or unauthorized access.  We reserve the right to edit or delete any content displayed on the site, which we deem to be unlawful or distasteful. Everything you see on the site is provided to you "as is".  C2 cannot guarantee and does not promise any specific results from the use of the site. 

Limitation on Liability. 

In no event shall C2 be liable to you or any third party for any indirect, consequential, exemplary, incidental, special or punitive damages, including loss of profit damages arising from your use of the services, even if C2 has been advised of the possibility of such damages. 

Disputes.  

If there is any dispute you agree that the dispute shall be governed by the laws of the State of North Carolina, without regard to conflict of law provisions.  You agree to exclusive personal jurisdiction and venue in the state and federal courts of the United States located in the State of North Carolina.  C2 may demand that any dispute between C2 and you must be settled by arbitration utilizing the dispute resolution procedures of the American Arbitration Association (AAA) in North Carolina.

Indemnity.

You agree to indemnify and hold C2, its affiliates and their respective officers, agents, partners and employees harmless from any loss or liability arising out of your use of the site.

Change to Policy.

C2 may change this policy from time to time in its discretion.  Your use of the site indicates your consent to this policy and any amended version.

This policy was last updated on May 1, 2008.






